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Millennials
Pick Up the Pace
on Homebuying
Researchers Use Two Approaches to Demonstrate
Differing Generational Approaches Toward the
Same Goal
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By Patrick Simmons

he Millennial generation now encompasses the
25-to-34 age range that, in generations past, has
accounted for a large portion of first-time home
buyers.
And being 88 million strong, Millennials have the potential
to make a huge impact on the housing market.

Despite their impressive numbers, their
effect on the market has been muted. A combination of growing student loan debt and
the Great Recession undoubtedly slowed
young adults’ initial ascent into homeownership.
But with the economy in recovery mode
for nearly a decade, when are Millennials
going to start moving into homes of their
own?
Turns out, they might already be headed
in that direction.
In a study about Millennials and their
increasing homeownership demand published in November 2017, researchers from
the University of Southern California and
Fannie Mae used two analytical approaches
to analyze recent data from the U.S. Census Bureau’s American Community Survey
(ACS). When they compared the results of
the two approaches, they found two very
different views on the state of Millennial
homeownership.
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a sharp increase in the pace of Millennial homeownership attainment.
For example, the cohort moving
from the 28-to-29 age group in 2014
into the 30-to-31 age group in 2016
increased its homeownership rate by
nearly 6 percentage points, a substantially larger gain than experienced by
earlier cohorts traversing the same
age range during the recession.
In fact, for every age group older
than 25, cohorts’ homeownership rate
gains between 2014 and 2016 were
significantly greater than during the
economic recession and housing bust.
Compared with the age-group approach, the cohort approach has a
more optimistic outlook for Millennial homeownership demand and
casts doubt on the notion that young
adults will have an eternally suppressed preference for home buying.
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